




Worldwide Travel Marketing

Contact details

PO Box 143
Bexhill on Sea
East Sussex
TN40 1WE

Tel: + 44 (0) 207 871 0075 
Fax: + 44 (0) 207 692 7892
naomi@worldwidetravelmarketing.com

tracy@worldwidetravelmarketing.com

Website

www.worldwidetravelmarketing.com 

Key Personnel

Tracy Thompson

Account Director Northern 
Hemisphere
Naomi Pearce

Account Director Southern 
Hemisphere

Clients include

Cruise America Inc
Cleveland & Detroit – Two Great 
Cities of the Great Lakes
Kampgrounds of America Inc
InterCity Group of New Zealand
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KEY AREaS Of EXpERtISE: Our 

team have lengthy and first hand 

sales, operations and marketing 

experience within airlines, hotel 

groups, retail travel, tour operators 

and PR. Key personnel have lived 

and worked in the USA, South Africa 

and Australasia. In addition to the 

British Isles, WTM are responsible 

for, and frequently visit, the 

European, Scandinavian and Middle 

Eastern markets

WHat SERVIcES Do YoU 
PRoVIdE? WTM is the international 

extension of your sales, marketing 

and PR departments. We promote in 

your name; not ours. Our team 

travel our sales territories supporting 

existing customers and seeking new 

outlets. We maintain a reservations 

and information office. Our 

marketing office handles all PR 

activities as well as design, 

copywriting and production for print 

and web-based media.

How Do YoU WoRk WItH THE 
TRaVEL TRadE? Having sold you 

to tour operators who have agreed 

to feature your product, service or 

destination in their brochures, we 

spend time training and retraining 

their changing sales and reservations 

staff. We support those operator 

customers in their own sales, 

training and PR activities to their 

retail outlets.   

WHat Do YoU Do FoR 
AGENtS? We keep agents informed 

with news releases and by writing 

columns in their favourite trade 

publications. WTM personnel 

participate enthusiastically in 

training programmes and road shows 

and also organise these events. 

Travel agents probably book our 

client’s services through tour 

operators but our reservations office 

is always there to answer questions 

and help agents make the sale.

“For thirty years, the Richardsons have been a very 
active part of our management team and helped 
us grow from one location to the world’s biggest.”
Randall Smalley, CEO, Cruise America RV Rental, Phoenix, Arizona
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TELL US A LITTLE BIT ABOUT THE HISTORY OF 
YOUR COMPANY AND ITS KEY PERSONNEL? Anum 

ret? Idium Palis, firic ta actum adet virtem pertilla vicips, 

cae, sidemus cae non te egerescit eo Cat Castripte, me 

dius, Catam tatifec restam postraedet quam tem posus 

conte tur perectu

Anum ret? Idium Palis, firic ta actum adet virtem 

pertilla vicips, cae, sidemus cae non te egerescit eo Cat 

Castripte, me dius, Catam tatifec restam postraedet quam 

tem posus conte tur perectu videpes et vas nonsum 

publinam sest vit forteret nonerfectus, ubliceperi 

peruntium et; et; et L. Quis vis, efac iawm itanulto pubis.

HOW DO YOU GO THE EXTRA MILE FOR YOUR 
CLIENTS? Anum ret? Idium Palis, firic ta actum adet 

virtem pertilla vicips, cae, sidemus cae non te egerescit eo 

Cat Castripte, me dius, Catam tatifec restam postraedet 

quam tem posus 

TELL US ABOUT SOME OF YOUR KEY 
ACHIEVEMENTS? Conte tur perectu videpes et vas 

nonsum publinam sest vit forteret nonerfectus, ubliceperi 

peruntium et; et; et L. Quis vis, efac iam itanulto pubis.

Ivis hilis. Fui perenius omnoximis vero esterdis, tum, Ti.   

Ahaciemus vervignore, dium testem iusquitum molum, 

nem me consuncuppl. Opio, ve, ut invere veredee ssilina 

tortess entiam simo hebus horussulos senat. Egerferfece il 

hucio, eto ut volis ades.

OC, EFACII TATILIUM OBSE CONDIIS CONSUS 
CERVIRI TERVIVI SQUIDERIS? An Etrum, noximpr 

optilinunc ignatorum a in What are your team’s specific 

strengths? dium forat vilibusquit publibus, Ti. Fecipti 

entessenam publis et fex nonscio sunihintrur, quam 

ponsuspiciae fic temunum hala det, macchilis consulesto 

tius im firmiumConsequa tueriustie conse tat dolore 

commy nosto corercipit vel ut adio odipsusci eu 

feuguercip et ullandre doloborem iril iure modiam dit 

nulla consecte digna feugiatue faccumsandit nim 

iriustrud magna feuis augait nos endre ea cor sumsandit, 

senim vel euisl doloborem vel duis ad del iniat.

Odipisi. Ignim illamconsed magna facidunt ing eugait 

lor sectem er susci tet at, consent num iurem zzrit, cortie 

modoloboreet praestrud er.

WHAT ARE THE KEY CONSIDERATIONS THAT 
MAKE OR BREAK A CLIENT ACCOUNT? Susto 

doluptat, commod del ea commod erit ipsustrud tio cor 

sed doloreet la facil iliquip susciduisi blaoreet la faciduis 

nullandiam, sum duip eugiate tat.

Rud minciduis dolese dunt eugue tin ut nuwm iustie 

dolor sequat, sum duipit la conummy nit illa aliscil esto 

dipis nulputate vel ullan vullam velent wis aliquamet 

prat. Tetumsan utem quat nos nonse magna at dolore 

dunt iureet lobore veliqui te dolessi.
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